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about Vizual
If your communications aren’t getting you results, it’s time to make a change. At Vizual, we turn concepts into
success. We infuse your marketing and corporate communications with the look, the message, and the impact to
help you reach your long-term goals.
With a combination of artistic skill and business savvy, we can rethink and repurpose your print, web and interactive
marketing to generate sales, increase market share, and promote your brand. We can even give you a new or more
focused identity with branding strategies proven effective in industries like yours. And, we’ll make the process
easy, expeditious, and even fun. Our loyal clients are proof positive that, when all is said and done, your visual
communications will speak volumes.

Who We Are
Since 1994, we’ve offered full-service, award-winning branding and marketing communications services to a diversified client
base. Located in Herndon, Virginia, we specialize in providing branding and marketing strategies, innovative creative solutions,
and exceptional client service. We have expertise in a wide range of marketing communications mediums, including corporate
identity development and branding, print design communications, website design and development, interactive media,
and advertising.

Our Difference
Strategic Consultation
We are very process driven, and perhaps our biggest strength is in the strategic planning stage of a project. We enjoy getting in
on the ground floor and receive a lot of satisfaction helping a client grow through the development of effective branding and
marketing materials. We listen first, plan and strategize second, and execute third. We’re proud to say that our client relationships
are based on a foundation of mutual trust and long-term value.

Persistent Passion
At Vizual, we pride ourselves on our ability to offer more personalized, higher-quality services, faster turnaround on projects,
and better value than our larger competitors. Our clients benefit from working directly with a senior-level creative team, while
realizing the exceptional client service that only a smaller firm can offer.

Professional Expertise
We work with clients throughout the creative process, from initial research, strategy, positioning, and messaging to identity
and brand development, and ultimately the creation of promotional materials, direct mail, advertising, websites and interactive
media. As a full-service firm with extensive strategic branding experience, we’re able to provide our clients with the full range of
marketing communications services necessary to successfully create and promote their brand identities.

Long-Term Commitment
Our success can, in large part, be attributed to the long-term relationships we’ve built with our clients. We’re committed to
the individual success of our clients and we incorporate creative and proven communications strategies to produce quantifiable
results. We always strive to provide our clients with unique creative, quick turnaround and the best possible value for their
marketing dollars. In return, they have stayed with us for years, and in most cases, referred our services to peers and associates.
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about Vizual (cont.)
We prefer to be involved from the outset of a campaign, consulting on marketing planning, strategy and implementation.
This leads to close, long-term partnerships with our clients, with Vizual often functioning as an extension of our clients’
marketing departments.

Ongoing Responsiveness
Working with Vizual, you will find that we’re a quality-focused, service-oriented group. Our clients depend on our ability to work
closely with them to meet tight deadlines, stay within budget, and generate the results specified in their marketing objectives.

Exceptional Value
Being around as long as we have (20+ years) has allowed us to hone our skills and our processes along the way. And, we’re a
small firm, so we don’t have all the overhead as many of the larger agencies. The result and benefit to you? Ongoing efficiencies
and reliable results within your project budgets.
If you select Vizual for one project, we’re confident you’ll experience our unique differentiators first-hand and we’ll work hard to
ensure you were very happy with the decision you made to work with us.
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proven expertise
Our expertise isn’t about how long we’ve been in business. It’s about what we’ve done during that time in business,
the knowledge and skills we’ve gained along the way, and how we leverage them on behalf of our clients.

Experience Matters
Since 1994, we’ve had the pleasure of working in partnership with a wide variety of clients on a broad range of projects. As a
result, we’re able to leverage our experience to provide our clients with many types of services and capabilities. This expertise
and intimate knowledge of our clients have prompted many of them to think of us as an extension of their organizations. This, in
turn, benefits both our organizations in the long-term through increased synergy.
We’ve grown our business primarily through referrals, which we’re very proud of. And, we’ve worked with all types of clients
across many market sectors. Most notably, our client base contains a large amount of service companies and technology firms
in addition to associations and non-profits. We also believe our broad client base has helped us maintain our profitability and
growth over the fifteen years we’ve been in business. It has helped us learn how techniques from one market sector or business
type might benefit another. In short, this broad experience has helped us gain increased perspective.

For-Profit Clients
We understand the importance of gaining market share, increasing profits, and moving quickly to adapt to an ever-changing
business economy and increased competition. Our for-profit clients tend to move quickly and decisively, and they demand their
business partners do the same. They rely on us heavily, trusting our judgment and counting on us to act on their behalf to help
achieve their branding and marketing objectives. Often times, we’ll be asked to go on retainer to help achieve these results more
efficiently and effectively.

Association and Non-Profit Clients
We understand the importance of offering value to their members, growing their membership ranks, communicating effectively,
following through with their boards’ strategic plans, and operating efficiently to make the best use out of pre-determined
budgets. Our association and non-profit clients have come to rely on us to serve as outside consultants to their organizations.
We’ve worked with many of the same association clients for many years, in one case designing their website three times and
hosting/maintaining it on a monthly basis ever since our relationship began.
Our broad range of client experience and proven expertise in providing strategic branding services to our clients will serve to help
your organization achieve its marketing objectives as well.
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our services
At Vizual, we have as much expertise at understanding our clients’ big-picture issues as we do at executing
detailed strategy, branding, marketing, and design development solutions using our proven creative process
refined since 1994.
Communicating a marketing message takes vision and talent. At Vizual, we collaborate with our clients to add
impact to their marketing efforts, designing pieces and providing services that truly target, motivate, and educate the
appropriate audience. We’re an ideal match for the strategy, marketing, branding, and design services you’ll need to
establish and maintain a compelling, consistent, and effective brand identity.

Strategy
We believe in collaboration from the start. We’ll build a plan to target your audience, develop compelling
messaging, and build brand awareness to drive your target market/s to take action.
One of the most essential services we provide is seeing the big picture—and developing strategies to help clients
get where they need to go. We’re not only world-class listeners, but highly creative thinkers and marketers as well.
As a result, we’re ready to devise a comprehensive, customized and effective solution to help you communicate
your message to the people and organizations that matter—and thus ensure that your strategic goals are met.

We’ll achieve this through:
•• Brand Messaging
•• Brand Positioning
•• Branding Audits

•• Branding Consulting
•• Marketing Plans
•• Marketing & Communications Audits

Branding
Branding is more than just a logo, a website, or a capabilities brochure. It’s about how others perceive your
organization based on their experience with it.
There’s no substitute for a strong and effective brand. At Vizual, we’re experts at ensuring that our clients’ brands
accurately portray their essential qualities. We take the time to dig into your own materials as well as those of your
competition, so that we can make sure your brand stands out from the rest. We provide branding services on a
broad scope, from developing visual identities and design systems to crafting memorable elevator pitches.

We’ll achieve this through:
•• Advertising
•• Brand Identity
•• Branding Collateral
•• Capabilities Pieces
•• Direct Mail
•• Email Marketing
•• Environmental Design
•• Event Branding
•• Graphic Design
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our services (cont.)
Marketing
Marketing is an investment in the future of your organization. It will help promote your brand, generate awareness,
and explain why you’re different, eventually resulting in increased sales and profit.
One of the biggest mistakes organizations make is getting complacent with their brands. At Vizual, we hope to be
your one-stop shop to continue to build and managage your brand over time. We offer comprehensive marketing
services to help clients communicate consistently and effectively with their audiences across all mediums.

We’ll achieve this through:
•• Public Relations
•• Search Engine Marketing
•• Social Media
•• Website Hosting & Maintenance
•• Recruitment Advertising

•• Premiums, Awards & Incentive Programs
•• Advertising Campaigns
•• Direct Mail
•• Marketing Brochures
•• Sales Collateral

Design
Award-winning design isn’t about making something look cool or pretty. It’s about solving a challenge, evoking an
emotional response, and compelling viewers to act.
It’s a credo we live by here at Vizual. An object’s design should be dictated by its purpose and the challenge
it’s trying to solve. This can only be done, of course, once there is a thorough understanding of a marketing or
branding piece’s goals and objectives, primary audiences, and desired action to be taken.

We’ll achieve this through:
•• Annual Reports
•• Tradeshow Exhibits
•• Newsletters
•• Interactive Media Presentations

•• Product Packaging
•• Conference Materials
•• Brochures
•• Advertising Campaign

Web
If your website isn’t getting you the results you’re looking for, we can help through our website design and
development services.
One of the most powerful aspects of a website is its ability to project your brand and attract your desired audiences
worldwide 24/7. But if your website isn’t compelling, easy-to-use, and informative, you’re likely losing out to your
competitors. We’ll create your new website or improve your existing site to help you gain a competitive advantage.

We’ll achieve this through:
•• Website Design & Web Development
•• User Interface Design
•• Search Engine Optimization (SEO)
•• Website Auditing
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our process
Vizual has grown steadily over the years because we follow an effective and proven process for all of our clients’
projects. Some of the items listed below may not be applicable to your particular needs (depending on your project’s
complexity and scope), but many of them will.

Research & Analysis
•• Conduct initial launch meeting to introduce our project team and their roles and responsibilities
•• Confirm project specifications, your expectations, schedule and budget
•• Collect and analyze supporting material and documentation
•• Discuss possible design and marketing message solutions
•• Produce production schedule for project’s development and completion
•• Develop a creative brief to verify project’s strategic and creative direction and its goals and objectives

Concept Development & Refinement
•• Explore design and marketing message solutions
•• Create and present initial design comprehensives for your review
•• Listen to your feedback and suggest improvements
•• Reexamine and improve upon creative solutions
•• Execute agreed-upon refinements
•• Determine conceptual design and marketing solution for final implementation
•• Research and review fabrication options and budgetary status

Production & Implementation
•• Produce final design solution
•• Present final comprehensive for your review
•• Listen to your feedback and suggest improvements
•• Refine solutions and prepare files for final fabrication
•• Verify final fabrication specifications, quantities, delivery and schedule
•• Coordinate with vendors to ensure quality, accuracy, and follow-through
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clients
A firm is only as good as the clients it works with. We enjoy working with clients who understand marketing and
branding is an investment in their organization’s future, not simply a financial expense.

Privileged to Serve
Since 1994, we’ve had the privilege of working with a wide variety of clients on many types of projects. Listed below are many of
these clients we’ve considered it an honor to work with over the years.

Business & For-Profits
•• Actix, Inc.
•• Advisors, LLC
•• Advantage Media Technologies
•• America Online
•• American Technology Services
•• Amtrak
•• Apex CoVantage
•• AT&T
•• Bert Smith & Co.
•• Birch, Stewart, Kolasch & Birch, LLP
•• Bradford Real Estate Group
•• Burwell Group, LLC
•• BSI Management Systems
of America, Inc.
•• Buchanan Partners
•• Canton Maritime Services
•• Chesapeake Technology
International Corp.
•• Comprisma
•• Computer Packages Inc.
•• Discover Technologies
•• Drs. Love & Miller, P.C.
•• Electric Technologies Incorporated
•• Facility Engineering Associates, PC
•• Fahmy & Associates
•• Freedom Bank of Virginia
•• Guest Services, Inc.
•• InFirst Federal Credit Union
•• InfoPro Incorporated
•• Inova Health System
•• IPA Institute
•• JGM Construction, Inc.
•• Jones Lang LaSalle
•• Kincannon & Reed
•• Lepton Global Solutions

•• Leros Technologies
•• Murray, Jonson, White &
Associates, Ltd., PC
•• Natural Insight
•• nexVortex
•• OBGYNmommy.com
•• Pixia Corp.
•• Power with Paul Real Estate
•• Pragmatic Solutions Inc.
•• SecureIT
•• SkyBitz
•• Smith & Harroff, Inc.
•• SourceAmerica
•• SpinSys
•• Spriggs & Hollingsworth
•• Spring & Co., CPAs
•• Sybase 365
•• TerreStar Networks
•• The Federal Market Group
•• The Subcontract Management
Institute (ScMI)
•• Tower-Davis Electric
•• Truland Systems Corp.
•• Truth Technologies
•• VerticalApps

Association & Non-Profits
•• American Alliance for Health, Physical
Education, Recreation & Dance
•• American Association for
Engineering Societies
•• American College of Nurse-Midwives
•• American Society for Pharmacology
and Experimental Therapeutics
•• Associated Builders and Contractors
•• Council for Advancement and
Support of Education
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•• Council for Opportunity in Education
•• CRDF Global
•• Efficiency Vermont
•• Electric Power Supply Association
•• EPDM Roofing Association
•• Howard University
•• Inter-American Development Bank
•• International Association
of Chiefs of Police
•• Mortgage Bankers Association
•• NACHA: The Electronic
Payments Association
•• National Association for
Variable Annuities
•• National Glass Association
•• National Institute of
Governmental Purchasing
•• National Investor Relations Institute
•• National Leased
Housing Association
•• National Petrochemical &
Refiners Association
•• Natural Gas Supply Association
•• Newspaper Association of America
•• Nuclear Energy Institute
•• Order Sons of Italy in America
•• Polyisocyanurate Insulation
Manufacturers Association
•• Recreation Vehicle Industry Association
•• Society for Industrial Microbiology
•• The Real Estate Roundtable
•• University of Maryland
University College
•• U.S. Department of Labor
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our purpose
Yes, being financially viable as a business is important. If it wasn’t, we wouldn’t have survived since 1994. And
we wouldn’t have been able to serve our clients effectively. But we believe there’s more to business than that.
Much more.
We’re driven by a set of goals and values that transcend money. At the end of the day, we want to be proud of our
accomplishments and know that we’ve made a difference somehow, whether that be for our clients, our community, or our
families and friends. In essence, we’re driven by purpose.

So what is our purpose, anyway?
Our purpose is:
…to help organizations develop and manage their brands to help achieve their objectives, while at the same time working
with great people (both internally and externally) and developing lasting, mutually-beneficial relationships along the way.

And how do we achieve our purpose?
Over the years, we’ve come to realize that there is a small, but critically important, number of core values that must be adhered to
in order to achieve our purpose, including:
•• Power of People
•• Start with Strategy
•• Proven Process
•• Flawless Execution
•• Effective Communication
•• Consistent Follow-Through
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our culture
Over the years, we’ve learned the most important thing about running a business and serving clients: people are
everything. This is why we find the most passionate and talented professionals to work on our team and with you.

Putting People First
At Vizual, each of our diverse team members comes with a unique background, skill set and expertise. We are a hard-working,
but fun and passionate group who genuinely enjoys each other’s company. Not only do we enjoy working with each other, but
we also enjoy working with our clients. We’ve been fortunate over the years to have had the privilege of working with some
amazing people and organizations. As a result, we’ve thrived over the years, have won many awards, and made some great
friends and business associates along the way. No doubt about it… it’s a joy to come to the office when you love your work and
who you work with.

When we work with our clients, we bring our enthusiasm and passion along with our expertise. After learning about
your goals and objectives, we’ll create a hand-picked team to provide the services you need and to begin developing a
long-term relationship.
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community involvement
We’re Connected
We not only live and work in the Washington DC Metropolitan and Northern VA areas, but many of our clients do as well. So we
feel a connection to our community, and are active members in a variety of local trade and business groups, including:
•• Northern Virginia Technology Council
•• Loudoun County Chamber of Commerce
•• Fairfax County Chamber of Commerce
•• Dulles Regional Chamber of Commerce
•• American Society of Association Executives
•• American Institute of Graphic Arts DC
•• Art Directors Club of Metro Washington
We also support a variety of charitable organizations through sponsorships, partnerships, and scholarships, and by providing pro
bono creative services, including our work with StandUp for Kids, a national organization addressing the issues of children who
are homeless or living on the streets.
Giving back to the community is very important to everyone here at Vizual, and we expect to expand our community outreach
and social value creation programs going forward.
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Fahmy & Associates
For more than 30 years, Fahmy & Associates has been providing extensive and thoughtful financial advise to small business owners,
individuals, families, and estates about how best to protect their most important assets; their businesses, their lives and their families.
Their unique approach helps to uncover financial vulnerabilities and ultimately assist clients with implementing their insurance and
employee benefit objectives.

»»website

7657 Leesburg Pike
Falls Church, VA 22043
703.760.4630
703.760.4631

7657 Leesburg Pike | Falls Church, VA 22043

fahmyassoc.com

Assisting individuals, families, and small businesses to achieve financial security since 1985 | fahmyassoc.com

»»email marketing

»»brand identity and collaterals

Established financial advisors. Fahmy & Associates is an established leader in the financial services industry. In order to increase
their audience and reach new heights, we created a new brand strategy. We designed a new modern logo and brand collateral. To
increase their online presence, we designed a fresh and innovative website, with a phenomenal user experience, and ease
of navigation.
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The Subcontract Management Institute (ScMI)
ScMI provides prime and subcontractor personnel with the knowledge, skills, tools and techniques to deliver best value supplies,
services and data and reduce performance risk in the execution of publicly-funded contracts. Integrates certification standards with
qualification standards.

Phenomenal training. To help ScMI deliver the best training, we created a brand new website for them. We made their site’s audience
the center of our focus. We laid out the best approach to help their users navigate the site and obtain just what they need to help
them get certified. With a well though out user experience, modern and sleek design, we gave ScMI the online presence they needed.
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Spring & Co., CPAs
Spring & Co., CPAs is a certified public accounting firm founded by Michael G. Spring, Jr., CPA. The firm offers a broad spectrum
of professional accounting services, including financial statement preparation and attestation, income tax planning and
preparation, accounting system design, general accounting services, financial counseling, business valuations, and management
advisory assistance.

»»website

CERTIFIED PUBLIC ACCOUNTANTS

Date
Recipient
Title
Company name
Address
Address
Recipient,
Nequaeste labo. Uptae coreptaecte ipsam quas dolorio nseque nonseque vellaborerro blabori illupti uribus simpos
anisquas atet, est, nonse sandige ntotati orrume plam, occuptatem. Nequuntur? Ullabore quatate vendeles ex et,
to totaspereium re qui dicitatur sinihicae. Ignihil lescimod que eatiorum estorempos ent dusanda sanis eatusa
es voloreperis aspe sitatempore, apiti aliquia verumquati ut lam laut volore doluptatur re, con eaquide bissum
volori quam, acere nos am, quam ente volum sum utet aboreperum eatures tinctibus ideles que doluptatum re
perum evelesed que pores eum eum quam que estrum quatia consenimet lautatatem ab isque eicimol uptiistium
aut velesto et imus, ipsum ra voloreria net, sus nis erum eveliquia culparum que moluptas rest, ut imus dolupta
temporiam, audi rehendunt ipsum et aut odio.

CERTIFIED PUBLIC ACCOUNTANTS

Spring & Company, CPAs, PC
112 Elden Street, Suite I | Herndon, VA 20170
springcpas.com

Ces pelit offictotatia consequatur? Quibusdae rem quuntis et adit aut et doluptate nim nulparum re veraectur,
tem venist delestr untiandunt, cus audigeniet magnatio mint doloren imillabo. Uta pra vellenime serum inveles
simusam aris nim volorerum utemporehent et faceprae ex et quam comnit, sintis est reriae simpore lam, is dent
id maximint et dolor sed eos ant ideriam aboriberio mollorae sit lautatus, eum et, expella quis autatiat quam ut
volest, quias modi inullup tibusandant et occus sit hil ipiet volo blandit quisit prate pellum fuga. Ipsam et audae
serestis aut quunditia autetur re volore la eritaecto in ne rest ea cusa pla il molupta tenimag nihilloratur arum
alit unt hicillaborum aut quiatque conserum que cus sum, adiae sit atium quuntor porrum conse vere repudiciendi
siminveratem reped mos et et eatur, inis mo quam receris re verum fugia nonet abor antis consequas sequostis et
res conseque odit volorum nectorrovid es et dolore magnit, soluptatio. Nemos delesti squibus estiis sitiberum reped
ut maio quid ut lab inimaximi, sintemo loratur?
Um facit verem fugiatestrum volorum voluptaque aliquidus nataturior raecum quuntur ab inctem alitem qui tem
illuptatem sus ium sum dolo dolor as aceatio ritatur, atur sequam quuntem eumquam quo idus, earunto test alit
evel il iunt am in cum quo mo dolenimpore alitat quamus dolore volores ea veribus is
Sincerely,
John Doe,
CEO

»»brand identity and collaterals
Furnish people with numbers. Spring & Co., CPAs puts their clients’ needs first. To make them stand out in their industry and to
reflect the firm’s approachable and consultative business style, we created a new brand identity and redesigned their website.
We used bold colors to design their logo and kept everything consistent when designing all their new brand collateral. We also
simplified their website’s site map, allowing the site’s visitors to find important information quickly. The result: a user-friendly
website to go along with their new brand.
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InFirst Federal Credit Union
InFirst Federal Credit Union (infirstfcu.org - formerly NARFE Premier Federal Credit Union), headquartered in Alexandria, VA, is a
member-owned cooperative, providing financial solutions to active and retired federal employees and their families.

YOUTH ACCOUNTS

»» website home
page sliders

Open a Youth Acount

TODAY!

Jeff Parish
CHIEF MARKETING OFFICER

k

Youth Savings

k

Youth Share Certificates

k

Teen Checking

k

Young Adult VISA Rewards

k

School Loans

Visit us Online or Call us TODAY for more information.
Federally insured by NCUA.

infirstfcu.org | 703.914.8700 | 540.644.9515

»»sales insert

jparish@infirstfcu.org

6462 Little River Turnpike
Alexandria, VA 22312-1444
infirstfcu.org

T 800.328.1500
D 703.914.8700 x1316
F 703.245.0546

»» business card

A new start. Since 1935, the credit union had used the same name and logo identity. Given the change in climate for credit unions
and their increasing influence in the community by offering personal and commercial financial solutions, it was time for a change.
We developed a new name and logo for the credit union along with a compelling tagline and all-new marketing and sales collateral,
including mobile-responsive website, sales sheets, a member benefit brochure, a branding guidelines doc, etc.
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Real Estate Roundtable
The Real Estate Roundtable brings together leaders of the nation’s top public and privately-held real estate ownership, development,
lending, and management firms with the leaders of major national real estate trade associations to jointly address key national policy
issues relating to real estate and the overall economy.

ADDINGVALUE
2016 Annual Report

2015 ANNUAL REPORT

»»2016 annual report

»»2015 annual report

LEADERSHIP ACTION SOLUTIONS

Celebrating

Years

2014 ANNUAL REPORT

»»2014 annual report and policy agenda

»»2013 annual report and policy agenda

Audience, audience, audience. What are the three most important things about developing communication tools for an association
of real estate professionals? For us, the answer was keeping focused on the target audience and their interests, preconceptions, and
values. All of our design decisions flowed from that understanding – from annual reports and policy agendas to collateral prepared
especially for political conventions.
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Associated Builders and Contractors
Associated Builders and Contractors (ABC) is a national trade association representing 22,000 members from more than 19,000
construction and industry-related firms, helping members win and deliver work safely, ethically, and profitably for the betterment
of the communities in which they work. ABC’s membership represents all specialties within the U.S. construction industry and is
comprised primarily of firms that perform work in the industrial and commercial sectors.

»»website

Safety first. The Associated Builders and Contractors, Inc. (ABC) wanted to promote a safer workplace for all its members and
stakeholders, so it created The Construction Coalition for a Drug- and Alcohol-Free Workplace. Its purpose is to provide companies
and organizations with the resources necessary to successfully implement an effective substance abuse policy. We developed a
website for the coalition as its primary marketing communications tool, which includes a pledge form for member organizations
along with important information to help the coalition’s members achieve its goals.
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Advantage Media Technologies
Advantage Media Technologies provides state-of-the-art technology solutions for residences and businesses in the Metropolitan
Washington Area. With deep expertise in configuring and installing advanced technology for a range of clients, the company’s highly
skilled staff includes estimators, installation technicians, and customer service professionals. With a sterling reputation for quality
installation and configuration, the company is also known for its outstanding customer service.

»»website

Audio-visual nirvana. Using technology isn’t about just the latest gadgets. It’s about applying the right technology to suit your
needs... the first time. This is one of Advantage Media Technology’s greatest strengths. They offer high-end audio-visual solutions
for both residential and commercial clients, so we designed a website that reflected their offerings while appealing to clients who
demand, and deserve, the best.
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Bert Smith & Co.
Bert Smith & Co. is recognized as a top accounting and management consulting firm focused on providing value through a
commitment to the profession, their clients and the community. Since 1948, Bert Smith has long standing dedication to efficient
service, effective representation, and experienced counsel.

»»website

1090 Vermont Ave., NW
Suite 920
Washington, DC 20005
P.O. Box 2478
Kingshill, VI 00851

CERTIFIED PUBLIC ACCOUNTANTS & MANAGEMENT CONSULTANTS

111 South Calvert St.
Suite 2700
Baltimore, MD 21202

CERTIFIED PUBLIC ACCOUNTANTS & MANAGEMENT CONSULTANTS

HELPING CLIENTS SUCCEED TODAY...
AND PLANNING FOR TOMORROW
1090 Vermont Avenue, NW, Suite 920
Washington, DC 20005

At Bert Smith & Co., we understand that in today’s fast-paced business
environment, heritage alone is not enough. Commitment, integrity and
objectivity must continue to be the foundation of our service. We can only
be of service to our clients if we help them prepare for the future.

HELPING CLIENTS SUCCEED TODAY...
PLANNING FOR TOMORROW

AND

HOW WE CAN HELP
` ACCOUNTING

`

ACCOUNTING

` FINANCIAL & PERFORMANCE AUDITS

`

FINANCIAL & PERFORMANCE AUDITS

`

FINANCIAL MANAGEMENT SYSTEMS

`

FINANCIAL REPORTING & ANALYSIS

`

FINANCIAL PLANNING &
PERFORMANCE MEASUREMENT

`

MANAGEMENT CONSULTATION

` FINANCIAL MANAGEMENT SYSTEMS

George S. Willie, CPA, CGMA

bertsmithco.com

Managing Partner
1090 Vermont Avenue, NW, Suite 920
Washington, DC 20005
bertsmithco.com
T: 202.393.5600
DD: 202.393.8683

gwillie@bertsmithco.com
M: 301.922.1127
F: 202.393.0432

` FINANCIAL REPORTING & ANALYSIS
` FINANCIAL PLANNING &
PERFORMANCE MEASUREMENT
` MANAGEMENT CONSULTATION

Visit berthsmithco.com to discover how
we can add value to your organization:
GOVERNMENT, HEALTHCARE,
NON-PROFITS, EDUCATION,
AND RETIREMENT

T:202.393.5600
TF: 1.855.479.0548
F: 202.393.5608
bertsmithco.com
bsmith@bertsmithco.com

Visit berthsmithco.com to discover how
we can add value to your organization:

 1090 Vermont Ave., NW Suite 920 Washington, DC 20005
AN INDEPENDENT MEMBER OF

ALLIANCE USA

»»brand identity and collaterals

1090 Vermont Ave., NW Suite 920 Washington, DC 20005

 T: 202.393.5600 | W: bertsmithco.com

T: 202.393.5600 | TF: 1.855.479.0548 | F: 202.393.5608 | W: bertsmithco.com

»»print ads

Value in numbers. They say numbers don’t lie. That may be true, but numbers have different meaning to different people. The
result: they can tell very different stories. Bert Smith & Co. specializes in finding the meaning that matters most. They’re more
than an accounting firm to their clients. They’re a strategic financial consulting partner, so they needed their brand to reflect that.
We designed a new website that spoke to its primary audiences, developed marketing collateral, and created advertisements to
complement their new online presence.
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BSI Management Systems America, Inc.
BSI is the business standards company that helps organizations all over the world make excellence a habit. For more than a century,
they have been challenging mediocrity and complacency to help embed excellence into the way people and products work. They do
this by showing businesses how to improve performance and reduce risk to achieve sustainable growth. As a global leader in helping
organizations improve, BSI’s clients range from high-profile brands to small, local companies in 150 countries worldwide.

»»invitation

»»brochure

»»e-newsletters

Higher standards. When this global developer of manufacturing standards needed to increase the impact of its communication, it
turned to Vizual. In addition to designing event invitations and capabilities pieces, we’ve created e-newsletters and upgraded various
pieces of collateral. Because BSI is based in the UK, we’ve also adapted material for European audiences.
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Birch, Stewart, Kolasch & Birch, LLP
Founded in 1976, Birch, Stewart, Kolasch & Birch, LLP (“BSKB”) is an internationally-recognized and highly-respected international
intellectual property law firm committed to obtaining and enforcing IP rights for its clients.

»»2014 conference brochures

»» online advertisement

»»e-mail blast

»» print advertisement

Bolder, clearer, better. The identity of this law firm, which serves a national and international clientele, was essentially the firm name
itself. To rebrand the firm, we turned the acronym into a visual metaphor for their modern, collaborative approach. After the logo
identity was finalized, we developed a strategic marketing plan, designed a new marketing and sales brochure, and created and
placed online and print advertisements as well.
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Burwell Group
Burwell Group is a provider to non-profit, government, and private enterprise founded by retired Army Colonel Rudy Burwell with a
focus on technology, communications, and emergency management.

»»website

Boutique excellence. A smaller, but growing and influential product and service provider to the federal government, Burwell Group
came to us as a startup. They needed a new website to help promote their business, secure new clients, and differentiate them from
their competitors in the crowded government contracting space. Using Burwell Group’s existing logo identity, we designed and
developed a new mobile responsive website and brand identity, and incorporated compelling message and content.
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Council for Opportunity in Education
The Council for Opportunity in Education (COE) is a leading educational advocacy organization focused on ensuring equal
educational opportunity in postsecondary education, especially for low-income and disabled students.

»»COE’s redesigned website

»»2016 and 2015 annual conference print collateral
»»Equality newsletter, Upward Bound & Indicators Report

Design opportunity. This advocacy group, like many organizations, recognized that some of its impact was lost due to conflicting
visual elements in its identity and messaging. After working to understand the organization and its audiences, we designed a
cleaner, streamlined identity, and applied it throughout the group’s stationery and collateral – including award-winning conference
materials, marketing brochures, and more.
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Comprisma
Comprisma was formed shortly after the passage of the healthcare reform law in 2010 and was incorporated in January 2011. The
firm is building on the framework established by the law to create risk pooling markets that assist with compliance and reward
efficiency.

»»website

»»brand identity and collateral

»»presentation slides

Compliance and Reward. Comprisma has invented a new form of transaction that will create significant value for health insurers.
These transactions help insurers to comply with the 2010 healthcare reform law while also rewarding insurers who already exceed
compliance requirements. Using an auction-based exchange to facilitate these transactions, Comprisma promotes a more stable,
competitive and efficient health insurance market. We helped the start-up promote their company through a new logo & brand
identity, website, and a PowerPoint® presentation.
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Chesapeake Technology International
Chesapeake Technology International (CTI) Corporation is a high-tech software, system engineering, and operational support
corporation dedicated to providing top-quality products and support for military and other security systems, including Electronic
Warfare, Tactical and Unmanned Systems, and C4ISR capabilities.

»»website

Strength through technology. When thinking about the concept of having no room for error, nobody knows that better than the
staff at Chesapeake Technology International (CTI). Their important work protects lives and gets results. When they approached
us, they were already well-known as a military contractor. But they knew they needed to upgrade their brand, starting with their
website to help them secure larger and more lucrative government contracts. We designed a site that reflects the important services
they provide, connotes strength and technical expertise, and allows them to make updates through a custom CMS.
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Discover Technologies
Located in the Washington, DC area, Discover Technologies offers a full range of IT consulting services and innovative enterprise
search software solutions tailored to meet critical business challenges within both the public and private sectors. Their architects,
developers, and designers help business leaders by enabling their organizations to more effectively find and share enterprise content.

Capabilities Statement
Hosted Search

Past Performance:

Discover Technologies Hosted Search solution
offers Search-as-a-Service for all public and enterprise
search needs.

Discover Technologies has won several large contracts with
Federal Civilian and Defense agencies.
Some of our contracts and clients include:

h Search everything, including media and video content
(Facebook, Twitter, YouTube, RSS Feeds)

h Defense Contract Management Agency (DCMA)
Three-year single award $70M BPA to implement an agile
& scalable enterprise wide K2 BPM solution

h View content without having to download the document
h Search for people based on authored content

h Food & Drug Administration (FDA)
Five-year single award $40M BPA to provide Microsoft
SharePoint, Enterprise Search, and Project Server
implementation and support services

Core Competencies:
h Section 508 compliance for SharePoint

h Consumer Finance Protection Board (CFPB)
Five-year, multiple-award $40M BPA to provide web
development, design, and programming support services

h SharePoint administration, development, and
technical design
h Hosted search offering

h National Federation of the Blind (NFB)
Microsoft SharePoint implementation using Discover 508
as the content interface

h Business Process Management (BPM) design
and implementation

h Health Resources Services Administration (HRSA)
h Securities and Exchange Commission (SEC)
h Centers for Medicare & Medicaid Services (CMS)

Industry Classification
NAICS: 423430, 511210,

Capabilities Statement

Discover Technologies is an Innovator and Industry Leader
in IT Services and Software Development.

“After years of trying to access SharePoint,

541511, 541512, 541519,
using Discover 508 I Our
am successful”
services include
541990

GSA Schedule 70:
GS-35F-0579Y

Contact Us:

Federal Contracts:
h FDA: HHSS223201210016B
h DCMA: S5121A-13-A-008
h CFPB: TPDCFBPA130004

For information on Discover Technologies’ products
and services, give us a call at 800-368-2344.
We’d love to hear from you!

h NASA SEWP
Quick Facts:
h Established 2010 -

Current Clients & Partners

CEO David Truitt
NATIONAL FEDERATION

OF THE BLIND

h Top Secret Cleared Personnel
h 100% Growth year over year
for the past 3 years

Headquarters:

providing implementation and migration of
innovative data management applications, and
custom development of enterprise search and BPM solutions.

collaborative
BLIND SHAREPOINT
USER platforms,

We specialize in building and deploying unique enterprise-class software
designed to enhance the search and collaboration experience of today’s
knowledge workers while improving productivity and accessibility for blind
and low-sighted SharePoint ® users.

Our Differentiators:
Discover 508
Discover Technologies offers a unique proprietary
software solution that improves enterprise wide
collaboration by helping assistive technology users
easily perform collaborative tasks in SharePoint.
h Makes SharePoint 100% navigable by keyboard

13241 Woodland Park Road
DiscoverTechnologies.com | 13241 Woodland Park Road, Suite 610, Herndon, VA 20171 | 800-368-2344 | info@DiscoverTechnologies.com
h Integrates with market leading assistive
Suite 610
Herndon, VA 20171
technology (JAWS, Dragon, NVDA,

MAGic, ZoomText, Window-Eyes)

Contact Information
Brian Vernon
Director of Federal Sales
bvernon@discovertechnologies.com
O: 703-288-9696

h Consistent user experience that is device
agnostic and provides a Section 508 compliant
mobile view of SharePoint (Desktop, Laptop,
Smartphone, Tablet)

K2
Discover Technologies has the largest team of K2
Certified Practitioners in North America.

/DiscoverTechnologies

h 9 DoD cleared K2 certified staff

/DiscoverTechVA

h Multiple K2 masters

/company/Discover-Technologies

h Build forms and workflows from integrated
content sources with little to no code

“After experiencing the
significant differences
between SharePoint
OOTB and Discover 508,
we highly recommend
that organizations using
SharePoint consider adding
Discover 508 to their
environment to enable their
visually and cognitively
impaired workers to
utilize all of the great
collaborative features of
SharePoint.”

»» tradeshow exhibit backdrop

AMERICAN FOUNDATION
FOR THE BLIND

Current Clients & Partners

DiscoverTechnologies.com | 13241 Woodland Park Road, Suite 610, Herndon, VA 20171 | 800-368-2344 | info@DiscoverTechnologies.com

»»capabilities sheet

Brand evolution. When Discover Technologies first approached us, they had an existing logo identity. What they needed was a
fresh, new perspective on their marketing and sales materials. Leveraging their current logo and brand elements, including color
scheme, we redesigned elements of their website and all their marketing and sales collateral, including sales and capabilities sheets,
tradeshow exhibits, and more. The result is a unified and consistent brand identity across all visual elements.
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Freedom Bank of Virginia
Freedom Bank is an independent, locally-owned bank serving Northern Virginia. Whatever your needs, they provide every financial
tool your larger national and regional banks offer. But they provide them differently… very noticeably differently.

»»2016 annual report

»»2015 annual report

Modern tradition. One of the fastest growing locally-owned banks in northern Virginia, Freedom Bank has needed to take its
branding and marketing up a notch to compete with its larger competitors. It has recently expanded its branches and administrative
office space, necessitating new stationery pieces, logo identities, etc. We designed Freedom Bank’s last two annual reports, its
signature communications piece, in addition to stationery suites for both its corporate entity and capital advisory subsidiary.
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InfoPro Incorporated
Founded in 1989, InfoPro provides advanced IT services to government agencies and private businesses nationwide. They work closely
with their customers to understand their requirements, management goals, and technical requirements to help reduce costs and
provide a greater return on investment.

»»website

Agency tech. When InfoPro was started in the late 80s, times were very different. The Internet wasn’t widely used and the tech
boom was in its infancy. If it could get in on the ground floor with government agencies, InfoPro had a chance to grow rapidly and
capitalize on the explosive growth of government purchasing. To help achieve this, InfoPro asked us to design and develop a website
that helped differentiate them from competitors and was easy for government buyers and purchasing agents to navigate. We
designed a website that reflected the company’s sophisticated IT products and services, included valuable information for its site’s
visitors, and provided an Intranet for its geographically-dispersed employees, all while being easy to navigate and simple to use.
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Lepton Global Solutions
Lepton Global Solutions specializes in engineering and delivering flexible satellite communications solutions. Created in response
to a growing need for lightweight, tactical VSAT communications for the US Special Forces, Lepton has leveraged its flexible global
network to grow and support commercial sector applications.

»»website

Mobile technology specialists. Lepton Global came to us with a specific need and objective: help them develop a brand that is more
compelling and effective which will allow us to compete with larger federal contractors, resulting in securing more government
engagements for the firm. They also wanted the branding, and specifically the website, to be clean, easy-to-understand, and
navigation-friendly. We designed their new website to leverage their existing logo identity, including color scheme, using bold,
dramatic imagery while keeping it clean and simple to follow, making it easy for government buyers to navigate.
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Leros Technologies
Leros has been quietly bringing about technologic advances to organizations for almost twenty years. The firm has engineered the
most complete and flexible IT framework available with their tailored software solutions.

»»marketing magazine

IT efficiencies. Leros Technologies needed a signature marketing and sales piece to help sell its customized IT application, LerosNet,
to small and medium-sized businesses. However, they didn’t just want a typical brochure like everyone else in IT uses. They wanted
something different to help them stand out from the crowd. We designed a thought leadership piece to promote the company and
its products and services in a softer way. The piece, doubling as an informative magazine, included interesting information from
Leros partners as well as specific advertisements and calls-to-action.
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Murray, Jonson, White & Associates, Ltd., PC
Since 1959, MJW has been a landmark in the Washington, D.C. metropolitan area, serving as a full-service CPA firm serving its clients
as a trusted advisor in tax, assurance, estate, trust, and financial management matters.

»»website

Not just numbers, people. From the moment we first met the staff at Murray, Jonson, White & Associates, we knew something
was different about them. They didn’t just talk about their expertise working with numbers. Instead, they focused on the expertise
their people possessed and how it benefited their clients. When they asked us to design, write, develop, and host their website, we
made sure to promote that differentiation through an audience-centric website and messaging that spoke to each group, all while
enhancing the site’s SEO (search engine optimization) and interactivity with its visitors.
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NACHA - The Electronic Payments Association
NACHA’s multifaceted role in the payments industry involves both administrating the ACH Network and acting as an industry trade
organization. NACHA administers and facilitates private-sector operating rules for ACH payments, which define the roles and
responsibilities of financial institutions and other ACH Network participants.

»»Payments Innovation Alliance branding and collaterals

»»Payments 2015 print collateral

»»Elevation Payments Expertise branding, Power Point and collaterals

»»NACHA print collateral

New direction. NACHA was embarking on a new membership model. The new model was likely going to cause some confusion and
skepticism. They asked us to help them with the transition. We developed surveys, conducted interviews, and researched competitive
organizations, resulting in a final report and plan for how to proceed. Included in this plan was the creation of a new name for the
membership model along with a new logo identity and tagline, after which we developed various marketing collateral, including
brochures, conference material, an interactive presentation, and email notices.
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Nuclear Energy Institute/Smith & Harroff
Founded in 1973, Smith & Harroff ranks among the most highly-regarded public relations firms in the country, specializing in strategic
communications counseling, corporate public affairs, and issue advertising.

I’m developing innovative
technology that recycles nuclear
fuel to generate electricity. With
nuclear energy, we can have both
reliable electricity and clean air.
Leslie Dewan
Technology Innovator, Forbes 30 Under 30

We Can’t Reduce CO2 Enough Without

The world has set ambitious clean air
goals and American innovators, like
Bill Gates, Leslie Dewan at Transatomic
Power and Jose Reyes at NuScale
Power, are developing advanced
nuclear energy technologies to reduce
carbon emissions. Nuclear energy
produces 63% of America’s carbonfree electricity and they know it has
a distinct role to play to meet future
energy and clean air goals.

Leslie Dewan,
Technology Innovator,
Forbes 30 Under 30

We Can’t Reduce
CO2 Enough Without

NUCLEAR ENERGY
LEARN MORE:
nei.org/whynuclear

nei.org/whynuclear

#WhyNuclear
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»»2016 print and online ad campaigns

»»2014-2015 microsites, print and online ad campaigns

»»2012-2013 print and online ad campaigns

»»2011 ad campaign

Power and impact. One of the nation’s most highly-regarded PR firms, Smith & Harroff, commissioned Vizual to create a series of
print ad campaigns on behalf of one of its most, well, powerful clients, the Nuclear Energy Institute. In response, we’ve created their
ad campaigns for over seven years. For even more oomph, they’ve also asked us to support all their print campaigns with online
versions using Flash©.
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nexVortex
nexVortex is a leader in IP communications services, specializing in SIP Trunking services and other VoIP solutions for businesses,
multi-site applications, call centers, and customized solutions for unique applications. nexVortex has become known for its three
overarching tenets: Uncommon Service, Uncommon Know-How, and Uncommon Commitment.

»»marketing folder

»»sale sheets

»»thank you card

»»case studies

Uncommon company. When nexVortex first approached us, they had an existing logo and brand identity. However, the brand
identity had become stale and company executives wanted a fresh and bold new look to help take the company to the next level.
We developed branding that leveraged the existing, well-established logo identity’s graphical elements, fonts, and colors. And, we
incorporated the company’s three tenets: Uncommon Service, Uncommon Know-How, and Uncommon Commitment, into a variety
of marketing pieces, including brochures, advertising, invitations, sales sheets, and event signage.
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Natural Gas Supply Association
Established in 1965, the Natural Gas Supply Association (NGSA) represents suppliers that produce and market natural gas. NGSA
encourages the use of natural gas within a balanced national energy policy and promotes the benefits of competitive markets.

The following pages provide more detailed information
about each of the five factors analyzed in NGSA’s 20162017 Winter Outlook, as well as a look at possible “wild
card” factors and a discussion of natural gas industry
trends that transcend this winter.

Weather/Demand
Based on NOAA’s current projections for colder winter
temperatures, EVA forecasts that the winter months will be 12
percent colder than the winter of 2015-2016 – which was the
second warmest winter heating season on record – on a national
average, and 3 percent warmer than the 30-year average.

2016-2017 Winter Outlook for Natural Gas
Markets Matter

On a regional basis, NOAA’s weather forecast cleanly divides the
country into thirds. The southernmost tier covers the bottom half
of the country and is projected to be warmer than average. The
uppermost tier that is expected to be colder covers just a small
handful of states: a portion of Wisconsin, Minnesota and North
Dakota. The remaining middle tier, which includes all the remaining
states, is projected to have typical winter temperatures.

IHS Economics also predicts that manufacturing, an important
influence on the GDP, will grow 0.7 percent in winter 2016-2017,
which is a small but welcome improvement from last winter’s weak
growth of 0.2 percent. The slow growth of the manufacturing
sector is attributed to global economic uncertainty and the relative
As a nation, over the full five-month winter heating season
The Natural Gas Supply Association’s (NGSA) 2016-2017 Winter Outlook for Natural Gas summarizes the association’s view of existingstrength of the dollar impacting international sales.
(November 2016-March 2017), EVA is forecasting 3,408 heating
natural gas market conditions and fundamentals. The analysis covers the key points that can affect supply and demand dynamics, which
degree days (HDDs) this winter, compared to a mere 3,042 HDDs
Meanwhile, the latest Consumer Sentiment Index (CSI) shows that
ultimately impact all consumers of natural gas.
last winter. The number of heating degree days is defined as the
consumers feel generally positive about the economy, with the CSI
Based on publicly available information, NGSA forecasts whether
natural
gas prices
be subject
to upward,
or level pressure
difference
between
65 will
degrees
Fahrenheit
and thedownward
average outside
tracking at 91.9 percent, reflecting consumer optimism, probably
for the upcoming winter of 2016-2017 compared to the winter
of 2015-2016,
butday.
the Based
association
does
not forecast
actual prices.
temperature
for that
on the
difference
in winter-overthe result of a strong labor market (4.9 percent unemployment),
winter heating degrees, the forecast is for weather to put
Based on an analysis of the weather, economy, consumer demand, production and storage, NGSA expects upward price low inflation and lower prices for energy. The Consumer Sentiment
upward pressure on natural gas prices.
Index is a gauge of consumer confidence in the economy
pressure on the natural gas market in winter 2016-2017 compared to last winter’s unusually low wholesale natural gas prices.
conducted for more than 40 years by the University of Michigan.
Last winter the average wholesale price for natural gas at the Henry Hub was $1.98 per MMBtu – by far the lowest average

Executive Summary

winter price since the winter of 1999-2000.

While these economic indicators generally reflect good news for

consumers, the changes are too small to pressure prices. Therefore
Colder weather and growing demand are the most significant factors impacting this winter’s forecast. Our expectation for upward price
NGSA anticipates the economy will place level winter-overpressure is based on a forecast for winter weather to be 12 percent colder than last winter, spurring growth in demand from the residential/
winter pressure on natural gas prices.
commercial sector, in addition to growth in Mexican exports and small amounts of LNG exports.
Industrial demand is also expected to slightly increase due to new builds and capacity expansion projects. In contrast, electric sector
demand is forecasted to decrease because of less short-term switching to natural gas-fired generation due to higher prices.

Overall Customer Demand

A glance at the natural gas market’s major pressure points for winter 2016-2017 reveals:

An independent demand analysis performed by EVA notes that

total demand for natural gas will increase compared to last winter.
 WEATHER: The National Oceanic and Atmospheric Administration (NOAA) predicts that the continental United States will on average
EVA forecasts overall winter 2016-2017 demand for natural gas at
experience a winter that will be 12 percent colder than last winter and 3 percent warmer than the 30-year average. NOAA places last
92.3 billion cubic feet per day (Bcf/d) compared to 89.1 Bcf/d last
year’s five-month winter heating season as the second warmest on record. Compared winter-over-winter, total heating degree days
winter. A sector-by-sector breakdown follows.
(HDDs) are estimated to be significantly greater this winter than the previous winter, leading to a projection that colder weather will
place upward pressure on prices.

 ECONOMY: Public data anticipates the economy will continue to grow, but forecasted GDP growth rate of 2.1 percent is so similar to
last winter’s 1.7 percent growth rate that it translates to neutral pressure on prices compared to last winter.

 DEMAND: When all sectors are combined, overall demand is projected to be 3.2 Bcf/day – about 4 percent – more than the winter
of 2015-2016, which is expected to place upward pressure
on natural gas prices.
Economy/Demand

 Energy Ventures Analysis (EVA) expects colder weather to increase demand from the residential and commercial sectors by

Thisofwinter,
public Industrial
forecasts anticipate
an economy
will growof major
4 Bcf/day, and expects slight industrial demand growth
0.7 Bcf/day.
growth is linked
to the that
construction
a similar sluggish
to lastindustries.
winter.
gas-intensive facilities and capacity expansions in theatpetro-chemical
andrate
fertilizer
 EVA forecasts exports to Mexico of 4 Bcf/day and LNG
exports
of 0.8 Bcf/day.
A key
component
of economic health is the Gross Domestic

Productfrom
(GDP).
to IHSbecause
Economics,
a nationallyeconomically-driven
 In contrast, EVA projects a 3.3 Bcf/day decrease in demand
theAccording
electric sector
less temporary,
economic
forecasting
firm, the low
GDPaverage
is expected
to wholesale price.
fuel switching is expected due to higher natural gas recognized
prices compared
to last
winter’s unusually
winter
increase 2.1 percent compared to the winter of 2015-2016, when
 STORAGE: The natural gas industry is on track to reach
a record amount of inventory in storage by late October or early
GDP expanded by 1.7 percent. The difference is not expected to be
significant enough to exert pressure on natural gas prices.

November, just as it did last winter. Storage is forecasted to place neutral pressure on prices.

 SUPPLY: EVA projects a decrease in total supply of 2.3 Bcf/day due to slightly less production combined with flat Canadian
imports. The forecasted winter-over-winter decrease in supply is slight, and is likely to result in flat pressure on natural gas
prices. NGSA emphasized that winter supply, combined
with recordWINTER
amounts OUTLOOK
of natural gas in storage, is ample to meet
2016-2017
winter demand.
All of these projected pressure points are interrelated and a deviation in one affects the other assumptions in this equation.

»»2016-2017 Winter Outlook PowerPoint Presentation
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»»2016-2017 Winter Outlook Executive Summary

The industrial growth projected over the next five years is primarily
due to the petro-chemical, fertilizer, and steel industries expanding
to take advantage of affordable, abundant natural gas in the U.S.
Most of these major projects are slated for southern states, with the
exception of several steel projects in Midwestern states.

 Roughly 80 percent of these manufacturing projects are brand
new projects; and

 Approximately 20 percent are expansions.
According to Energy Ventures Analysis, summer-over-summer
demand from the residential and commercial sectors is
expected to be roughly the same as last summer.

2016 Summer Outlook for Natural Gas
EVA’s prediction for short-term fuel switching to reach a sizeable
5.6 Bcf/day of natural gas demand this summer is all the more
remarkable in light of the fact that, prior to the shale revolution,
coal-to-gas switching had never lasted longer than a few days at a
time. In contrast, switching has now persisted for eight consecutive
summers since 2008.

Storage/Demand

Markets Matter

Underground natural gas storage enables companies to purchase
and physically stockpile natural gas supplies in the spring and
summer for use during the winter when demand for natural gas
space heating is at its peak.

Executive Summary
The Natural Gas Supply Association’s (NGSA) 2016 Summer Outlook for Natural Gas summarizes the association’s view of existing
natural gas market conditions and fundamentals. The analysis covers the key points that can affect supply and demand dynamics,
which ultimately impact all consumers of natural gas.
NGSA forecasts whether natural gas prices will be subject to upward, downward or level pressure for the upcoming summer
compared to the summer of 2015, but the association does not forecast actual prices.
Based on an analysis of the weather, economy, consumer demand, production and storage, NGSA expects downward
price pressure on the natural gas market in summer 2016 compared to last summer.
Our expectation for downward price pressure is based on a forecast for lower GDP growth together with considerably smaller
weekly storage injections, while production continues to be robust.
Going
the winter
heating season,
projects
that 3,875
Bcf
A glance at
the into
natural
gas market’s
major EVA
pressure
points
for summer
2016 reveals:
of natural gas will be in storage by the end of the 2016 injection
For summer 2016, the level of short-term fuel switching is
 WEATHER:
The
National
Oceanic
Atmospheric
predicts that the continental United States will on
season,
which
would
requireand
an average
weeklyAdministration
injection of 44 (NOAA)
Bcf.
expected to be the second-highest amount on record, second
averageThis
experience
a summer
that will be
3 percent
cooler than
summer, but 8 percent warmer than the 30-year average.
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small
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and islast
much
only to summer 2012.
Compared
the total
number
of cooling
degree
lesssummer-over-summer,
than last summer’s average
weekly
injections
of 81 Bcf.
The days (CDDs) is nearly identical to 2015, leading to a
The industrial sector is expected to only slightly increase its projection
that
weather
will
place
neutral
pressure
on
demand
and
difference in the size of the weekly injections between theprices.
summer consumption of natural gas to 19.8 Bcf/day — an increase
two summers
is expected
place
pressure growth in GDP and a decline in manufacturing,
 ECONOMY:
Public data
anticipates
thesignificant
economy downward
will show unimpressive
of less than 1 Bcf/day over last summer, as the manufacturing sector
on natural
gas pricespressure
this summer.
translating
to downward
on natural gas prices compared to last summer.
is experiencing sluggish global demand. EVA attributes all of the
growth in industrial demand to new builds and capacity expansions
 DEMAND:
NGSA expects record demand to take place in the electric sector in the summer of 2016, led by a combination of
Production/Supply
in the petrochemical, steel and fertilizer sectors. An extended temporary coal-to-gas switching and permanent coal retirements that are forecasted to spark a summer-over-summer 11 percent
Turning to natural gas production, EIA expects domestic production
forward view of industrial demand shows 67 major new or
increase in demand for natural gas. The industrial sector is projected to experience minimal growth in gas demand compared to
to match or slightly exceed last summer’s record-breaking
expanded natural gas-intensive industrial projects on the 2015-2020
last summer, with all growth attributed to new construction and capacity expansions in five key natural gas-intensive industries.
production figures, despite a decrease in the number of drilling rigs
horizon, together representing a $111 billion investment to build.Demand from the residential and commercial sectors is forecasted to be similar to last summer. When all sectors are combined,
compared to last summer. Domestic natural gas production this
overall demand
projected to
than 4 almost
Bcf/dayidentical
(6 percent)
greater than the summer of 2015 and thus to place upward
summer is
is forecasted
to be
be more
74.7 Bcf/day,
to last
pressure
on natural
prices compared to last summer.
summer’s
74.6gas
Bcf/day.

 STORAGE:
Thethe
natural
gasthat
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season with storage inventories that were 67% higher than
Among
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summer
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is expected
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the same
time
lastimpressive
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Fillingare:
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 PRODUCTION:
Production
projected
to reach or slightly
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last summer’s robust levels, even though rig counts have

online;
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gas extraction
techniques;
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Theincreased
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production
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advances in drilling efficiency and a number of offshore and
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capacity
in the form of pipelines
andof production are likely to result in neutral pressure on natural
onshoreand
wells
comingtakeaway
online. Similar
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levels
processing plants in areas such as the Marcellus.
gas prices.
In summary, strong supply this summer will be similar to last

All of these projected pressure points are interrelated and a deviation in one affects the other assumptions in this equation. Increased
summer’s, placing neutral pressure on natural gas prices
demand from the electric sector and the forecast for smaller weekly storage injections and sluggish GDP growth are the most
compared to the summer of 2015. The 2016 Summer Outlook
significant factors impacting this summer’s forecast.
2016 SUMMER OUTLOOK
The following pages will provide more detailed information about each of the five factors analyzed in NGSA’s 2016
Summer Outlook, as well as a look at possible “wild card” factors and a discussion of natural gas industry trends that
transcend this summer’s time frame.
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»»2016 Summer Outlook Executive Summary

»»2016 Summer Outlook PowerPoint Presentation

Powerful presentation. Twice a year, for the upcoming summer and winter, the Natural Gas Supply Association (NGSA) reports
to its members and the press on the state of the natural gas industry. In order to help them do this effectively, we designed two
companion pieces: a printed Executive Summary and a PowerPoint Presentation. All of the pieces are designed to complement the
existing NGSA brand and help present a consistent and unified brand presence.
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Natural Insight
Supporting 50,000 skilled professionals in more than 75,000 locations globally, Natural Insight is a leading provider of cloud-based
workforce management software to merchandisers, product companies, event marketers, and retailers.

»»website

»»print ads

»»brochure and business card

Brand new brand. This software developer sought to renew and strengthen its brand presence. We performed a brand audit of
the client and its chief competition, and developed detailed recommendations for streamlining its brand identity and messaging.
Since then, we’ve redesigned the corporate logo, developed a new, more intuitive and inviting website, and created high-impact
advertising, collateral and display material.
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National Investor Relations Institute
Founded in 1969, the National Investor Relations Institute (NIRI) is the largest professional investor relations association in the
world. Its members consist of corporate officers and investor relations consultants responsible for communication among corporate
management, shareholders, securities analysts, and other financial community constituents.

»»e-newsletters

»»print advertisement

Investment in knowledge. NIRI first came to us with a need to expand its membership base. Its goal was to increase dues-paying
members and to then leverage those members by providing them with valuable information, compelling them to attend conferences
and events, purchases products/services, etc. The primary challenge was that the work had to be done cost-effectively while at the
same time allowing for consistent marketing efforts. Using NIRI’s existing brand elements as a starting point, we designed an email
marketing campaign that targeted investor relations professionals and promoted special incentives for joining the association. We
then developed print versions of marketing sheets to be sent out electronically to keep distribution costs to a minimum.
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National Leased Housing Association
NLHA is a sophisticated and effective force in dealing with the changing political and economic realities of low and moderate
income housing, providing their members with timely, detailed information on the latest program developments and requirements.

»»website

Sheltering its members. Leveraging their existing logo identity that we previously designed, and after detailed discussions with
NLHA staff about their goals for the new website, we recommended a responsive designed site to allow for mobile viewability. And,
we incorporated sophisticated functionality for their members-only area and integrated the site into an easy-to-use CMS.
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Order Sons of Italy in America
OSIA is the largest and oldest Italian-American organization in the US. Founded in 1905, its purpose is to enrich Italian heritage
through education, cultural preservation, and charitable fundraising.

»»website

A heritage of quality. As the nation’s largest and oldest Italian-American organization, OSIA needed a new website that was as
progressive as the group itself. After meeting with the client, we combined our cutting-edge web design skills with old-world design
craftsmanship to create a new website interface and database-managed backend that not only drives membership, but also makes
updating and maintaining the site easy and efficient.
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Power with Paula Real Estate
Keller Williams Realty takes a different approach to real estate, one that is built on personal touches, win-win deals, and positive
results. Paula Frappollo utilizes the latest technologies, market research, and business strategies to exceed your expectations while
either finding the home of your dreams or selling your current property.

»»folded business card

»»flyer

»»postcard

»»door hangtag

»»brochure

Mover and shaker. Paula wanted to look different from every other real estate agent in the marketplace. She is in a crowded area for
real estate agents (the DC metro area) and knew she needed to set herself apart. After discussing her goals and objectives, we got to
work quickly so she could hit the ground running. Using her first name as a starting point, and to project Paula as a knowledgeable,
experienced real estate agent, we used alliteration in her new tagline. We then designed a logo identity and business card with a
unique die cut to differentiate her and followed that up with marketing and sales materials to promote her properties.
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SpinSys
SpinSys develops systems integration solutions for cloud-based services, specializing in enterprise sustainment and modernization.
They help clients create business intelligence from big data problems, harden their systems to create an enhanced security posture,
modernize complex legacy applications, and augment their enterprise IT department.

»»new logo and business cards

»»indoor signage

PREMIER CLOUD SYSTEMS INTEGRATOR

Corporate Capabilities
SpinSys develops systems integration solutions for cloud based services,
specializing in enterprise sustainment and modernization. We help you create business
intelligence from big data problems, harden your systems to create an enhanced security
posture, modernize complex legacy applications and augment your enterprise IT department.
Application Services | Cloud | Big Data & Analytics | Cyber Security | IT Managed Services | System Modernization

Our Core Competencies
Developing cloud-based
systems integration solutions
through certified AWS expertise
enhanced with proven technology
integration experience
Providing agile software
development services based
on COTS solutions for the
full lifecycle: requirements
gathering, design, development,
implementation, testing,
deployment, and maintenance

Our Value Proposition
Drawing upon deep working
experience within the DoD and
best commercial practices, SpinSys
uses our hybrid agile methodology
to develop tailored cost-effective
solutions to build, modernize, and
sustain complex enterprise systems
or applications.

Modernizing and sustaining legacy
enterprise applications or systems
Building solutions for big
data, from consolidation of data
centers and networks to include
deploying hardened systems into
cleared environments

Contract
Vehicles
PRIME

Since 1998, SpinSys has been providing innovative
enterprise-wide IT solutions to DoD federal and
civilian agencies as well as commercial Fortune
500 companies. With our office HQ located in the
heart of Northern Virginia, SpinSys takes pride as
a fast growing small business in the government
cloud systems integrator community.

Cloud Solutions
SpinSys has successfully deployed complex cloud based solutions for both
offerings, SpinSys is an Amazon technology partner with AWS certified professionals specializing
in the stabilization and modernization of legacy applications as they transition into the cloud.

SpinSys is an integrated solution provider for
creating private and public cloud solutions
for enterprise applications. As a technology
integrator, we provide value added experience
and services above and beyond what is offered
directly by public cloud providers such as
Amazon or Google.

JITC (DoD)
T4NG (VA)
CIO-SP3 (NIH)
TEAMS (MHS)
CATS (USAF)
ITES-2S (U.S. Army)
ITSS-4 (DOJ)

SpinSys provides a comprehensive range of cloud
services including stabilizing and migrating legacy
enterprise applications to clouds, developing migration
plans and roadmaps, refactoring applications to take
advantage of cloud features, and developing new cloudbased systems as needed.
We are vendor agnostic and have a decade of experience
working with VMware products. We are also a Amazon
APN technology partner and the recipient of the 2013
Best Middleware Implementation award from Red Hat.
SpinSys is partnered with Cloud computing industry
leaders including Microsoft, Amazon and Google.

spinsys.com

Reduced Infrastructure Cost
Cloud hosted applications reduce deployment and
operational costs by elastic resource sharing across
multiple applications. There is no up-front capital
investment costs, nor the depreciation and eventual
infrastructure replacement cost.

W

Scalability
Unsure of transaction volumes or dealing with
intermittent spikes in application demand? Cloud based
applications can scale in response to an unplanned
transactional volume without costly downtime for an
infrastructure upgrade or having to unnecessarily over
provision infrastructure. You can only pay when you
consume computing resources, and only pay for how
much you consume.

We also possess a deep understanding of our
federal customer’s compliance frameworks including
DoD, FISMA, DIACAP, DCID, and other federal, state,
and local mandates so we can architect the solution
to match the cloud vendor’s capabilities and maintain
consistent security and governance standards across
multiple platforms.

T4NG

3120 Fairview Park Dr. Suite 800, Falls Church, VA 22042 | info@spinsys.com | 703.318.0803
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SeaPort-e

with

with

commercial and federal customers. With in-depth experience in Amazon Web Services based cloud

W

Agility
Outgrown your computing environment? Instead of going
through the usual procurement channels to provision a
new computing environment for your applications, you
can upgrade capacity with a few key clicks. The ability
to respond to business changes with agility is a
competitive advantage.

W

WELCOMES YOU

Washington, DC
(Back-End)

Washington, DC

May 17, 2016
8th Floor

(Back-End)
May 17, 2016

Go Global (Or Take It Local)
Easily deploy your application in multiple regions around
the world with just a few clicks. This means you can
provide a lower latency and better experience for your
customers simply and at minimal cost. Have regulatory
requirements to keep your applications or data within a
geographical location? You can easily configure scalability
to ensure that your data never leaves a jurisdiction of
your choice.

spinsys.com | 100 Carpenter Drive, Suite 100, Sterling, VA 20164 | info@spinsys.com

»»corporate capabilities and cloud solutions sheets

703.318.0803

»»HackerX event signage

All IT systems go. When SpinSys approached us for our help with their branding, they already had an existing logo. But their brand
was disjointed and inconsistent. We started our work by starting from the source: their existing logo. We determined consistent
colors and leveraged those colors in their logo and across all brand elements, including their stationery package, printed sales
collateral, and event signage. In addition, we also helped them with some of the signage “super graphics” for their new office.
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SourceAmerica
SourceAmerica connects product and service contracts to a national network of non-profits who employ people with disabilities.
Working together, they meet requirements cost effectively and efficiently while changing lives. When you work with SourceAmerica,
everyone wins.

»»2017 PowerPoint Presentation

»»2017 PowerPoint Presentation

Accessible presentation. SourceAmerica has a passion for creating jobs for people with disabilities. They provide business solutions
that empower the American people. They believe every person should have access to employment. To help advance their efforts,
we have created a powerful PowerPoint presentation and template. We highlighted their strong brand identity and created a bold
presentation to help them reach a greater audience.
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VerticalApps
VerticalApps is an information technology consulting firm focused on listening to their clients’ needs to maximize their satisfaction
and return on investment by delivering high-quality, professional IT services and solutions.

VE RT IC A L A P P S
ELEVAT E YO U R EX P ECTATI O NS

»»website

Getting to new heights. VerticalApps (formerly known as Vertical Applications) first came to us looking for a new website. After
initial discussions, however, it became clear much more was needed if they were going to get to the next level. They had made a
name for themselves in the government contracting and consulting space, but wanted to expand their client base more into the
private sector. To help them do this, they need a new brand identity. After conducting research and listening to their clients via
one-on-one interviews and online surveys, we recommended shortening the company name. We designed a new logo identity and
created a new tagline as well, and then expanded the brand identity into a new website.
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